
 

 

 

Even after COVID-19 Vaccination, nearly a Quarter of U.S. Adults (24%) 

Won’t Be Comfortable Visiting Local Businesses 

30% say they are unlikely to get the vaccine with lower earners, younger Americans  

and those who identify as Republicans being more likely to say they won’t 

New York – February 24, 2021 -- As many business owners eagerly await the so-called economic reopening, nearly 

1-in-4 (24%) adults in the U.S. say that even if they get the vaccination they still won’t feel comfortable venturing 

out in public, visiting businesses such as retailers, restaurants, grocery stores and malls. An even larger group 

(30%) say they’re unlikely to get the vaccine at all, according to a new national survey of 2,305 U.S. adults 

conducted by YouGov on behalf of Bankrate. 

https://www.bankrate.com/surveys/coronavirus-vaccine-economic-outlook/ 

“The path toward a stronger economy depends on full resumption of consumer spending associated with a 

successful vaccination effort,” says Mark Hamrick, Senior Economic Analyst for Bankrate. “The nation’s economy 

may face lingering challenges with some Americans reticent about getting COVID-19 vaccines or venturing back 

out in public.” 

Likelihood to get the vaccine: Despite the deadly toll of COVID-19, some 70% of adults indicate they’re (very or 

somewhat) likely to get vaccinated, compared to 30% who say they are not.  

Vaccination Interest by Demographic 

 Likely to Get the Vaccine 
(somewhat + very) 

Not Likely to Get the Vaccine 
(not too + not at all) 

Democrats 84% 16% 
Republicans 57% 43% 

Income under $50,000/year  65% 35% 
Income $80,000+/year 79% 21% 

No H.S., High school graduate 61% 39% 
4-Year degree and higher 84% 16% 

Silent generation (76+) 86% 14% 
Generation Z (18-24) 65% 35% 

 

Perceived impact on U.S. economy from COVID-19 vaccines: A solid majority of Americans (58%) believe the 

COVID-19 vaccine will have a “major” or “minor” positive impact on the U.S. economy by the end of the year. 14% 

expect the vaccine will have a negative impact, either major or minor. Another 15% said they didn’t know.  

Perceived Impact by Demographic Group 

 Positive Impact on Economy 
(major/minor) 

Negative Impact on Economy 
(major/minor) 

Democrats 72% 9% 
Republicans 44% 20% 

Income under $50,000/year  55% 13% 
Income $80,000/year + 66% 15% 

No H.S., High school graduate 48% 14% 
4-Year degree and higher 72% 11% 

Silent generation (76+) 69% 21% 
Generation Z (18-24) 53% 10% 

*Responses will not add up to 100% because some respondents selected “I don’t know” 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.bankrate.com%2Fsurveys%2Fcoronavirus-vaccine-economic-outlook%2F&data=04%7C01%7Ccarrie.wiley%40bankrate.com%7C6da797e1ee454341ae0408d8d9974b4b%7C4289d6102cfd46218c9644a1518ddb0a%7C0%7C0%7C637498591129047442%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=xTFHfMKfjoTUNIDM%2F9kOnXdU7jIz0mJaU7CwnFu9NtU%3D&reserved=0


The vaccine and comfort level going out in public: 76% of U.S. adults say they’d be very or somewhat comfortable 

going out in public to visit businesses such as retailers, restaurants, grocery stores and malls after receiving the 

COVID-19 vaccine. Without receiving the COVID-19 vaccine, only 51% of all U.S. adults feel comfortable.  

Comfort Level Visiting Businesses Once Vaccinated by Demographic 

 Comfortable Visiting Businesses 
(very/somewhat) 

Uncomfortable Visiting Businesses 
(very/somewhat) 

Democrats 76% 24% 
Republicans 85% 15% 

Income under $50,000/year  72% 28% 
Income $80,000/year + 83% 17% 

No H.S., High school graduate 72% 28% 
4-Year degree and higher 80% 20% 

Silent generation (76+) 76% 24% 
Generation Z (18-24) 70% 30% 

“I am likely to get the COVID-19 vaccine” 82% 18% 
“I likely will not get the COVID-19 vaccine” 61% 39% 

 

Hamrick offers the following advice regarding personal finances for all Americans: “For the vast majority of 

Americans eager for activities once taken for granted before the pandemic such as shopping, dining out or going 

on vacation, it will be key to avoid overspending while mindful of short and long-term financial goals. It is just a 

question of having a budget and balancing these activities to protect the health of personal finances.” 

Methodology: Bankrate.com commissioned YouGov Plc to conduct the survey. All figures, unless otherwise stated, 

are from YouGov Plc. Total sample size was 2,305 adults. Fieldwork was undertaken February 4-5, 2021. The 

survey was carried out online and meets rigorous quality standards. It employed a non-probability-based sample 

using both quotas upfront during collection and then a weighting scheme on the back end designed and proven to 

provide nationally representative results.  

About Bankrate.com: Bankrate.com provides consumers with the expert advice and tools needed to succeed 

throughout life’s financial journey. For over two decades, Bankrate.com has been a leading personal finance 

destination. The company offers award-winning editorial content, competitive rate information, and calculators 

and tools across multiple categories, including mortgages, deposits, credit cards, retirement, automobile loans and 

taxes. Bankrate aggregates rate information from over 4,800 institutions on more than 300 financial products. 

With coverage of over 600 local markets, Bankrate generates rate tables in all 50 U.S. states. 
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